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Rural Development Programme for England (RDPE)
LEADER - Publicity Guidance

Rural Development Programme for England (RDPE) 

LEADER-Publicity Guidance
It is a compliance requirement and a condition of grant to ensure appropriate acknowledgement of LEADER (EU) funding in all projects.  Project holders should note that failure to comply with the publicity regulation could result in the freezing of grant payments and/or the repayment of monies already paid.
As the operator of an approved Local Action Group you are required to publicise the support which you have received from the European Union and Defra. This type of publicity is intended to make r potential applicants aware of the opportunities afforded by the Rural Development Programme for England, and to inform the general public of the help that the European Union and Defra have given. 

This guidance summarises our communications responsibilities, particularly in relation to meeting EU requirements about publicising the Programme, as set out in the Rural Development Regulation (1698/2005) and annex VI of the Implementing Regulation (1974/2006).  

Specific Requirements 
RDPE funding should be acknowledged both during the implementation of a project and as a permanent record.  There are a number of specific requirements for Rural Development Programme for England projects which are detailed below:
· Local Action Groups

· An explanatory plaque should be installed at the locations of the Local Action Group financed by Axis 4.
· Projects receiving funding of over €50,000 
· Where investment exceeds €50,000 the beneficiary must install an explanatory plaque.  

· Projects receiving funding over €500,000 
· A billboard should be erected, by the beneficiary, at the site of infrastructure and building projects where the total cost exceeds €500,000.  

· Project holders should note that when they commission a billboard for their project, the area reserved for the acknowledgement of the European Union’s support must meet the following criteria:
· the billboard should display the EU flag and the statement: “The European Agricultural Fund for Rural Development: Europe investing in rural areas”
· the billboard should carry a description of the project, the EU flag and statement, the LEADER logo and the description of the project should take up at least 25% of the space
· Once construction has been completed the billboard should be left in place no longer than six months.  You should then erect a permanent commemorative plaque in a place where it can be seen by the public (e.g. in a reception area).  
Requirements for all recipients of RDPE Funding
The acknowledgment of funding usually involves placing the relevant logo and associated wording as endorsements on printed material but could also be a written acknowledgment in a press release or article intended for publication or a spoken acknowledgment in a radio advertisement.
Examples of publicity material include:

· Leaflets, brochures, flyers, newsletters and other publications
· Posters and display panels
· Billboards and plaques 
· Websites or webpage’s concerning funded activity (On websites specifically, the contribution made by the EAFRD must be mentioned on the homepage, and there must be a web link to the EU Commission’s rural development page: http://ec.europa.eu/agriculture/rurdev/index_en.htm )
· Letterheads and compliment slips used in relation to funded activity
· Materials used by beneficiaries (such as training plans, registration forms, follow-up letters etc.) 
· Audio-visual material
· For non-visual applications such as a radio advertisement an acknowledgment should be included in the script
· In advertisements (including job advertisements) for posts funded, or part funded,  by the RDPE
· Press releases, etceteras.
For literature, including press releases, the following paragraph could be used as the basis for acknowledging the role of Defra and the EU as joint funders:  
“The funding is being made available through the Rural Development Programme for England, which is jointly funded by Defra and the European Union.”

Retaining Evidence 
It is important that you retain evidence when your project comes to be monitored or audited. We suggest that you:
· Keep all your literature that displays the European funds’ logos. 
· Keep press cuttings that mention European funding. 
· Keep notes from any events which you have held (e.g. your launch event) and be able to demonstrate where references to European Funds were made. 
· The auditor will also be looking out for your plaque
Using the European Union logo
Projects receiving funding from Rural Development Programme for England should display the European Union logo with the wording ‘The European Agricultural Fund for Rural Development: Europe investing in rural areas’ on all publicity material relating to that activity.
Which version of the logo?
There are certain guidelines to ensure that the European Union emblem is used correctly:

· If any part of the material is produced in colour you must use a full colour version of the EU logo.
· The logo should, where possible, be reproduced on a white background. If there is no alternative to a coloured background, put a white border around the logo, with the width of this being equal to 1/25 of the height of the rectangle.
· If the publicity material is totally in black and white then you must use the black and white logo.  
· You must not use the full colour logo and print in black and white or use the black and white emblem and print in colour.  The acceptable black version is for black stars on a white flag bounded by a black line, using the colour emblem to print in black and white will produce a black flag with white stars.
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Regulation colours

The emblem is in the following colours:

PANTONE REFLEX BLUE for the surface of the rectangle; 

PANTONE YELLOW for the stars. The international PANTONE range is very widely available and easily accessible even for non-professionals.

Four-colour process:

If the four-colour process is used, the two standard colours cannot be used. They must therefore be recreated using the four colours of the four-colour process. 
PANTONE YELLOW is obtained by using 100 % ‘Process Yellow’.

Mixing 100 % ‘Process Cyan’ and 80 % ‘Process Magenta’ gives a colour that is very similar to PANTONE REFLEX BLUE.

Internet:
In the web-palette PANTONE REFLEX BLUE corresponds to colour RGB:0/ 0/153 (hexadecimal: 000099) and PANTONE YELLOW to colour RGB:255/ 204/0 (hexadecimal: FFCC00).

Size and Orientation
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There is no mandatory maximum or minimum size for the logos and acknowledgements. However, the following must be observed:

· The logo must be equivalent in size to other logos used;
· The accompanying wording must be easily and clearly legible and equal in size and impact to any wording associated with other funds/funders of endorsing organisations;
· The image of the EU flag should only be increased or reduced in size proportionally.  The EU flag should only appear as a rectangle and never as a square.

Further guidance on the use of the European emblem can be found at the following website:

http://europa.eu/abc/symbols/emblem/graphics1_en.htm
Using the LEADER Logo

The LEADER Logo should be used for actions financed by the LEADER Axis.  
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Using the Defra logo
Wherever the EU logo appears the aim should be to have the Defra logo appear alongside it – though it is acknowledged that there may be instances where it is judged not appropriate e.g. potential confusion for the customers.  

Ministers are content with this approach to using the Defra logo, subject to the caveat that the Governments role and financial contribution is made clear.  So for example, if the EU logo is used but Defra’s is not featured, reference to Defra’s role should be made in the narrative.
If you wish to use the Defra logo on printed material (publications, promotional material etceteras) you should:

· contact Defra via cdcorporateidentity@defra.gsi.gov.uk in the first instance, and they will put you in direct contact with experts who can provide suitable versions of the logo together with appropriate usage guidelines, on a case by case basis.  Defra normally respond to such requests within 1-2 working days.

If you need advice on accommodating the logo within the design of your web site (Defra may, for example, be able to provide alternative versions to meet special needs or non-white colour schemes), you should contact the Department via webmaster@defra.gsi.gov.uk
Contact Us

If you have any questions about publicity requirements, get in touch:
Elizabeth Scott

LEADER Programme Manager (RDPE Delivery Team)

Defra

25 Queen Street

Leeds

LS1 2UN

Tel. 0300 060 4410

E mail: 
Elizabeth.Scott@Defra.gsi.gov.uk
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